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1. Introduction

This paper aims to investigate the connection betwegative coverage and press-
party parallelism in Greece. Parallelism exists wvhewspapers engage in political
life by supporting a specific party. Such suppai be offered by means of praise of
a party or criticism of its opponents. Therefoeyesal questions occur as to the
extent and nature of such behaviour by the Prassiiat extent do newspapers go
negative in order to offer their support during towerage of national election
campaigns in Greece? What is the influence of gy'sancumbent or challenger
status on the extent of newspaper negativity? Deaspaper negativity offer
relevant policy information to the voters, or dadecus more on information that is

unlikely to improve the voter’'s knowledge on subsia matters?

The starting point for this study, is the convendéibwisdom that Greek newspapers
are closely tied with political parties, leadingwbat Hallin and Mancini (2004) call
political parallelism, in order to describe thedency of newspapers in certain
countries, mostly the Mediterranean ones, to akigh party views. The described
tendency is attributed to the close and longtires tietween editors and politicians.
Greek newspapers for the most part align with djoggarties, especially the two
biggest ones, the Panhellenic Socialist MovemeASEK) and New Democracy
(ND). These parties quickly turned to catch-alltigsgrand established a monopoly in
Greek politics since the regime change of 1974 nthe seven-year military junta,
commonly referred to as the “Junta of the Colonela% overthrown and democracy

reestablished.



Given that PASOK and ND have been the only pamiggwer for more than three
and a half decades, both the people and mediathalte¢heir discourse around this
divide. The result is that pro-PASOK or pro-ND haubstituted or rather absorbed
the traditional pro-left and pro-right divide ing@es minds. This divide was also
helpful to leaders, in order to consolidate theitev base, by taking advantage of this
polarization and seeming tautology between PASCQiKtha Left or New Democracy
and the Right. A very popular political motto of 8@K during the 80’s, used against
ND, was “The people don't forget what the Right m&aO Aaog dev Egyva

onuaivel Ag€ua). It was then imitated by ND, who turned it infbHe people don’t
forget what the Left meansO(Ladg dev Eegyva Tt onuoauver Apiotepd). In both cases
these negative mottos were referring to the paslicts between the two ideologies,
and the wrongdoings of the other side, which ofitmolved violence. This conflict
had started already during WWII and did not becesomewnhat softer until well after
the end of the Cold War. The parties themselvetured the equation between them
and the Left or Right ideology respectively, sa tiey could attract as many voters
as possible, successfully turning themselves tcheall parties. If one were to put it
bluntly, it could be argued that parties establisheanonopoly on these ideological
labels and as a result, dominated the politicdd fidewspapers were necessary
assistants during this process, when private w@mviwas inexistent and public
television was not highly populdn this context, the two parties managed to
systematically gain between 80% and 90% of thesvimi@very single election in 30

years!

! Election results available at http:/ekloges.yges.

In the June 2012 parliamentary election, the twiypastablishment of Greek politics was severely
guestioned by the results. The votes of PASOK abdiere significantly lower than previously, and a
third party, SYRIZA (Coalition of the Radical Leftf)anaged to finish second, breaking the dominance
of the two traditional forces. However, this padligl not participate in the coalition governmentjgh
leaving governance in the hands of ND and PASOK athieved collaboration with a small new



Treating newspapers as political actors, rather tharely as news media, a sample of
the front pages of four newspapers, two newspgparparty affiliation, were

analyzed over two election periods. The findingsoinsight to the relevant research
guestions, and hypotheses, regarding the tonestsaagd focus of positive and
negative coverage, as derived from the literafline. aim is to take a step towards the
enrichment of the available knowledge on campamrerage in Greece, under the
influence of press-party parallelism. As far as sggapers are concerned this is a
neglected topic both internationally and much nmewrén Greece. This creates the
necessary grounds for fresh research, becausaviggaas multiple sources and, in
order to understand the phenomenon, it is necessanyestigate more than the usual

ones.

The paper includes four parts: In the first paggativity is introduced and the
literature on its characteristics and potentialssmuences is presented. In the
following part, negativity is connected with prgssty parallelism as a means for
newspapers to express their support towards afgppaity, by criticizing its
opponents. In the third part, negativity is seaough the double lens of parallelism
and incumbency status, in an attempt to test whétiedlatter influences the levels of
newspaper negativity. In the fourth part, negatiuit newspapers is evaluated
through the scope of its contribution to the infation environment, based on how

much it focuses on policy issues. By offering ihsioto the above, and testing the

party named DIMAR (Democratic Left). Therefore,frahe point of view of vote share, the
dominance of the two “titans” has been weakeneaimfhe point of view of governance, the change
was smaller, because the two parties are stilbimgy. The only difference is they now share power,
while in the past, single-party cabinets were gabaty. It remains to be seen whether the 2012ielec
will mark the end of the Greek two-party systemvasknow it, or will simply constitute an instant
deviation from the usual patterns in Greek politics



relevant hypotheses based on a content analysgngd#ss paper makes a first
attempt to assess negativity in Greek newspapensgdelection campaigns and set a

small foundation for future research.

2. Literature Review

2.1 Negativity

“Having shown your own truthfulness and the untfuthess of your opponent, the
natural thing is to commend yourself, censure ling hammer in your points. You
must aim at one of two objects — you must makesgtfiuout a good man and him a

bad one either in yourselves or in relation to ybearers.

- Aristotle, 350 BG.

Aristotle’s words show how negativity was in usaddefore it attracted the interest
of modern scholars. As Samaras (2008) notes, “Metyadnd attack are phenomena
that have always coexisted with political commutiard. It is reasonable to go one
step beyond his point and suggest that negativitys broad sense, has been around
for as long as people speak and argue. In moratregamples, Geer (2006) spotted
strong presence of negativity in the Declaratioindependence, while Riker (1996)
highlighted the nasty tone between FederalistsfaridFederalists, during the debate
of the new American Constitution in 1787-88. Altgbuconceptualizations may vary,
negativity in its simplest form can be seeraag criticism leveled against one’s

opponeni{Geer 2006). An aspect of the contemporary usegativity, that attracts

2 Excerpt from Aristotle's Rhetoric: Or, The TrueoBnds and Principles of Oratory; Showing the
Right Art of Pleading and Speaking in Full Asserabland Courts of Judicature.



much attention from students of political scieriseegativity during election
campaigns. This is due to its potential effectvater perceptions and attitudes and
therefore, on the outcome of the race. In othedaoegativity has become a central

topic due to its political relevance.

Most often, studies about negativity tend to foonghe messages directly generated
by the parties in the form of advertisements, onewhat less direct messages, as in
the case of televised debates (e.g. Jamieson A98djabehere and lyengar 1995;
Riker 1996; Benoit 1999; Benoit 2001; Kaid and Jibn 2002; Geer 2006). The
logic behind this choice is that, given how comptexas become for citizens to
directly draw information from the parties and fiolans, the next best option is to

rely on messages issued by the parties and digdkmr hosted by the media.

The influential work of Ansolabehere and lyenga@93) caused increased attention
to the debate about negativity and its effectsyMaere not the first to talk about the
phenomenon in modern literature (e.g. Jamieson;M¥@at 1993) but their central
claim, that negative advertising is detrimentatlection turnout rates by alienating
voters, prompted a torrent of research on the tapithas been challenged numerous
times since the book’s publication (e.g. Finkel &wkr 1998; Freedman and
Goldstein 1999; Geer 2006). John Geer took thetddhether by claiming that
negativity might even have positive consequencethmelectorate and the outcome
of the election, by means of highlighting relevessues as well as the record of the
opponent. It can, therefore, serve as a way tanmfaoters of the potential risks of a

“wrong” vote. In Geer’s point of view, negative &ats in party advertisements are



more informative than positive appeals, becausgftbrener tend to be more issue-

oriented.

However, negativity does not necessarily needamdgtom official party ads and
broadcasts or televised debates. It can also belfmuother sources, as in the tone of
media coverage. Different types of media can barssé for positive or negative
coverage, in an effort to offer a better view ofvhimuch negativity the public gets
during a campaign, regardless of the origin ofrtflessage. Several studies have
already taken place in this direction, includingvepaper analysis, as part of the
overall assessment of negativity during electi@ng.(Kahn & Kenney 1999; Lau and
Pomper 2004; Ridout and Franz 2008; Walter andgélrthart 2010). In the United
States, Kahn and Kenney (1999) measured the tosenatorial campaigns, relying,
among others, on a content analysis of each staiggest newspaper, over ten
months prior to the election. What they found wes the effects of negative
coverage may vary depending on the content anddbtiee coverage. This finding
shows that the Press does matter and highlightdbd to look at negativity in a more
comprehensive way, whether it comes from the padiel candidates themselves, or
the news media, since from the voter’s point ofwimth constitute sources of

information, and help form the final decision.

Similarly, others (Ridout and Franz 2008; Walted &fiegenthart 2010), also opt for
more comprehensive designs, including more commatinit channels. Although
some suggest that assessing campaign tone basleel way it is covered by the
media, might distort the actual degree of negativitwould be hard to deny that the

campaign, as covered by the media is closest to péaple actually get about the



campaign (Lau and Pomper 2004: 136). Ridout andz={2008) found strong
connections between negativity levels in advertesets, newspaper coverage and
public perceptions of negativity. The findings slealithat negativity levels do not
vary much between different communication chanr@isthe other hand, Walter and
Vliegenthart (2010) spotted differences in the tbagveen party election broadcasts,
televised debates and newspaper articles, and@tdro explain them, arguing that
what causes the differences, may be the contrtiepaand candidates can have over
the message. According to them, the comparisoatisden the party’s own messages
(greater control), versus messages that the panyat easily control, such as
newspaper articles. Negativity was found to be éighhen the party had less control

over the message, at least in the 2006 Dutch Blecti

Greece is different in this respect. Strictly spegkparties may not be able to control
the content of newspapers, but, according to thmture on press-party parallelism it
is the newspapers themselves who are willing toexadeng the party lines, for
political and financial reasons. This results inrenthan just campaign coverage by

the newspapers, as will be explained in more detdiie following paragraphs.

It is clear that, even though studies on newspageativity exist, literature seems to
focus much less on this topic. A likely explanatioay be the decreasing importance
of newspapers among the public, since circulatigurés are declining worldwide. In
the United States, for instance, where most ofélsearch on negativity originates
from, newspaper circulation has been following wilvard trend since the 1950’s
(McChesney R.W. & Nichols, J. 2010). Therefore, tluthe fact that newspapers can

influence an decreasing proportion of the poputatiesearch tends to focus mostly



on television. Another explanation may be that rEapers in most western countries,
where the literature comes from, are not heavil\gtdeast not overtly, politicized,
and would probably not constitute ideal sourcesegfativity. This, in turn, happens
partly because journalistic ideals and professismaare more developed there, than

in other parts of the world (Hallin and Mancini 2088).

In Greece, despite the fact that political life alistourse have always been intense,
and therefore might attract students of negatititgre is only partial research on it
and practically non-existent research on newspaggativity. Samaras (2008)
studied official party ads aired during the electperiods from 1993 to 2007 and
although negativity was not his main focus, he tbthmat during the studied period its
levels fluctuated considerably, and sometimes megats even surpassed positive
ads. Another study on Greek election campaignsl{@si2007) was more
comprehensive, studying party ads as well as wtavicoverage in two election
periods. Again, negativity was not the main foctithe study (merely one chapter)
and was only examined in party ads and televisemsncoverage, thus excluding
newspapers. This study will grab the opportunitgt take a step towards what
researchers have been omitting so far in Gree@dyzng the content of newspapers

during election campaigns, detecting negativity eonecting it with and parallelism.

2.2 Negativity and Press-party Parallelism

In their landmark work “Comparing Media Systemsgriel Hallin and Paolo
Mancini (2004), based on a variety of indicatorgua that a distinction could be
made between three models of media and politicss& lwere the Mediterranean (or

polarized pluralist) Model, the North/Central Eueap (or Democratic Corporatist)



Model, and the North Atlantic (or Liberal) Modelhdir indicators include: the
development of media markets and mass circulatiesspin particular; political
parallelism; the development of journalistic praiesalism; the degree and nature of
state intervention in the media system (p.21).tiealiparallelism is a possibly the
most central indicator of their study. It is searfthe degree and nature of the links
between the media and political parties or, mooadly, the extent to which the
media system reflects the major political divisiamsociety”. According to Hallin

and Mancini, the countries forming the Mediterrandtodel (Greece, Spain,
Portugal, Italy and to a lesser extent, Franceg magdia that “were intimately
involved in the political conflicts that mark thestory of this region”, while, at the
same time, serving ideological expression and naathibn purposes (p.89). In a
sense, Greek newspapers are rooted in these \amipgical divisions, which is
reflected in the strong partisan slant of newspapatent (Dimitras, 1997). There are
four manifestations of media-party parallelisntan be detected in the media
contents, the ownership of the news media, théaaifins of journalists, owners, and
managers, and in readership patterns (Hallin & Man2004; Seymour-Ure, 1974).

However, the safest way to measure it, is the napespcontent itself.

Hallin and Mancini’s concept of political paralletn was partly based on Colin
Seymour-Ure’s work (1974), who was the first tktaboutparty-press parallelism
but owes more to the conceptualization by Blumfet &urevitch (1995), where
party-press parallelism was described in a moreiggframework, as the ties
between media and political parties. According® latter, parallelism may exist
even without organizational ties between partigs@mess as long as “a news

organization backs in a more or less stable canddipolitical party, either because



of a historical tradition or because of continggetisions” (Blumler and Gurevitch
1995, p.65). Parallelism exists in its strongesinfavhen each newspaper supports a
particular party, whose views it represents inghblic sphere (Hallin and Mancini
2004). This is highly visible in the leader colunaml in the editorial parts of
newspapers — but sometimes also in the news iteensselves (van Kempen 2007).
In the Greek case, one could add “more than sorestito van Kempen’s words.

Due to this study focusing on Greek newspapers;aheept of press-party
parallelism, as described by Blumler and Gurefd95) was deemed more suitable
than political parallelism, which puts less empbasi parties, and more on political

orientations in terms of the left-right, or libexanservative divisions.

Greek newspapers have long been considered pliteregaged, offering support to
their respective affiliated parties. This comes@asurprise, once the inherent
polarization of Greek politics is taken into acco(iallin and Mancini 2004: 98)
Politics in Greece tends toward conflict instead@dperation, and this is a possible
explanation why the country has no tradition oflitime governments. In reality,
there is currently a coalition government, formedune 2012, which can be seen as a
breach in the well-rooted two-party system. A poers coalition government was
formed in November 2011 between PASOK and ND, ag an exceptional effort
that took place under severe politico-economicueitstances and did not seem to
reflect sincere intentions for cooperation — rathénecessary evil”. This may have
been the reason for its failure within only a fewnths and the subsequent resort to
elections in May 2012. Before the current effatig, previous coalition government

dated from 1989 and was also short-livdeen Greek electoral laws have been

% It was an unusual coalition of New Democracy (tigBynaspismos (left) and the Communist Party
of Greece (far left). The government lasted frodu® 1989 until new election was held in November,

10



designed so that the first party past the pogterelection is rewarded with additional
seats in Parliament, in order for the winner t@ble to form a stable single-party
government. This brings Greece closer to the “winner takesra#intality of

American politics in this respect, and the medatipularly newspapers, seem to
have embraced this polarization, while also pragitirom the governments through
subsidies (Papathanassopoulos 2001: 114). TheWark for these types of help is
unclear and usually takes the form of “soft” loamert and covert subsidies, as well
as state jobs offered to many journalists (Dimit@987: 102-103). This relationship,
in return, typically reinforces the tendency of s@apers to emphasize opinion, as a
means to support a specific party and “return #vedr’ (Papathanassopoulos 2008;
Constantinidou 2003). Such practices, in other woedual to buying the paper’s
opinion, which comes as an additional influenceéamof ideological identification

between parties and newspapers.

Everything points to newspapers being heavily patd. But how do newspapers
express their preferences? Do they praise thentfier criticize the “opponent™? It is
meaningful to look deeper into the question intretawith negativity and find

specific characteristics of its levels, directiorddocus, as manifested in newspaper
coverage. Such empirical research on Greek newsphpe been absent, possibly
due to the fact that newspaper stance is takegrémted. For example, Tsirbas, while
investigating the balance and tone of media cowedaging Greek election
campaigns, excluded newspapers from his reseaoaube “daily political press in
Greece has clear party preference. For every ngasjias well-known (and

acknowledged by the newspaper itself) which pargndorses” (2007: 249).

with New Democracy finishing first, but not achiegimajority in the Parliament, thus forming a
single-party minority government.
4 The current electoral law is N.3231/2004, as aredrim/ N.3636/2008.
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However he does not provide a source either, wivimhid offer empirical support to
his rather reasonable claim. As much as this maictithe reality of Greek media, it
does point even more to the lack of data suppothigy‘conventional wisdom”. In
addition, the lack of data does not allow any deépek in the particular
characteristics of the coverage, in other wordsatag newspapers choose to show
their support. Without a deeper focus, it is natgible to advance the study of
negativity in the press coverage during electiomopls and take the next step to
assess its effects. This study aims to take atstegqrd this direction, despite the
numerous limitations presented by the lack of dalés prevents the study from
attempting to investigate the effects of press mye, but does not prevent it from
offering a quantitative and qualitative analysislefction coverage by Greek
newspapers. Thus, until Greek opinion polls becoree frequent, consistent and
start incorporating items that could be used inetveduation of the effects of negative
coverage (such as learning, mobilization, trustymicism) it is useful to start
building an understanding of the various charasties of negativity in the Press, as

an expression of parallelism.

Papathanassopoulos (2001) argues that the sta@reek newspapers has been
evolving from a more partisan to a more objectiweerage, putting aside their clear
party identification and adopting a more genertt) feght, or centrist stance, in order
to increase their readership, amid dropping citeutafigures. Yet, he notes, during
election periods, newspapers normally become muagaged. This is also supported
by Komninou (1996), who studied the evolution af threek media landscape since
the end of the dictatorship in 1974 until 1994nktkes sense: even if a newspaper
does not completely identify with a party, it dowd have many options. It will either

support the party that is closest to its viewssiomply let the other party win. This is

12



the “dilemma” posed by the two-party system. Themefinstead of being passive,
newspapers engage. As Kaid and Stromback (2008) poti: “[A]lmost every

election cycle in almost every country inevitabljngs some accusations of partisan
media bias [but] very few countries have sufficientpirical evidence on this
guestion to come to any overarching conclusions4g6). Partisan information may
strengthen existing party-political preferences| aonsequently elevate the
probability to vote for that party (Brynin & NewtpB003; Lazarsfeld, Berelson, &
Gaudet, 1944). Combined with Kahn and Kenney'sxclabout the effects of press
negativity, the above lead to the question: Howewspapers cover the race in a
context of press-party parallelism? Do they go npmsitive, negative or do they

remain neutral?

Research Question 1: What is the tone of elect@mnpaign coverage by Greek

newspapers?

Answering this question will offer a general ovemwiof negativity in the coverage,
and may prove useful in future assessments ahpsct on the readers. Empirical
research has shown, yet inconclusively, that neigattan have detrimental effects on
the electorate. An illustrative example of the imclosiveness of the research is the
observation by Lau et al. (1999) that for everyliing that supports the undesirable
effects of negativity there is another that contitsdt, while some studies have not
been able to isolate significant effects. HoweasrSigelman and Kugler (2003) point
out, inconclusiveness in research does not nedgssean that the whole idea of
undesired effects is wrong, but maybe that the itiond under which such effects
may occur have not yet been well identified. Thhbsre is still need to enrich the

available data, as is attempted here, and prowdaeuxh material for those who
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research the said effects, especially in a cowitty poor data availability, like

Greece.

In addition it will be investigated whether negéticomes from journalists/editors or
from other sources, such as statements by potiscidewspapers may slant the
coverage and criticize candidates explicitly. Omepée way to do so is by using
guotations in order to support their point of viedecording to the professional norms
of newswriting (Cappon 1991), journalists are expédo identify their sources when
criticizing politicians, because they should absfadbm doing so on their own.
However, they sometimes stray from this idealjazing a candidate in a news story
without citing a source. When criticisms are linkedsources, readers can employ
political cues (e.g., the party identification deological view of the source) to place
the criticisms in political context. On the othemid, when journalists make critical
comments about parties or politicians without idgimtg a source, readers cannot
depend on common heuristics to help “counterargjoe’information. (p.384). Of
course, in the Greek case, such heuristic migtthdalffiliation of the newspaper,
which is detected by most readers. But not allpalists have the same party
identification, even within partisan newspapers eonsequently it remains relatively
open whether (and to what extent) readers rehlhemewspaper affiliation to

counterargue information that is not attributea tinown” source.

Research Question 1a: Do newspapers tend to use da@ct or indirect negativity?

A last general question that may shed some lighherikelihood of negativity being

received by the readers is the prominence of negatatements within the front page.
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Kahn and Kenney (2003ggested that many newspaper readers are atttacted
stories because of the content of the headlinésegplacement of stories. Newspapers
hoping to hurt or help candidates may slant the wirheadlines and the tone of front
page storiedt is meaningful to investigate whether negatiaesnents enjoy greater

visibility according to the measures adopted is #tudy.

Research Question 1b: Do negative statements gmngater visibility than positive

statements?

However, answering these initial questions is amlg step. It has to be completed by
additional information, so as to become more meguinThe second step is to test
Hallin and Mancini’s claims and conventional wisdaiyout the behaviour of the
Press in Greece. As stated, newspapers are expgechdw their support for a given
party in their pages. This poses a twofold quesfnst, do newspapers indeed
support the parties they are believed to suppdr&?answer could hardly be negative,
but would then lead to the second leg of the qoestio newspapers choose to show
their support by praising the aligned party or tigeking the opponent party? And to
what extent does each of the two practices occhi®imtroduces the relationship
betweemewspaper, tonandtargetinto the question, and the aim is to find whether,
and to what extent, newspapers move in the expélitection. Hence, the following

hypothesis:

Hypothesis 1: Newspapers will be positive towardrtparty of preference and

negative toward the opponent.
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This hypothesis differs from the research questitered earlier, because it does not
look for negativity in general, but for negativityat is aimed towards specific
opponents. If this hypothesis is not supported) gtenventional wisdom and part of
the literature about the Greek Press would loseesaintheir appeal. If the hypothesis
is supported, the underlying questionteswhat extent®o newspapers prefer to go
negative, by focusing on criticizing the opponeaitty, or do they go positive, by
focusing on praising the aligned party? Furtherntmréndividual newspapers behave
similarly, or is it possible that one of them isma@ositive, while another is more

negative?

2.3 Negativity and Incumbency Status

A pattern that seems to be accepted generallysapported by empirical findings, is
the difference between the tendency of incumbeamischallengers to go negative.
Geer (2006), found that challengers are more likelgo negative than incumbents.
He is not the only one to talk about such a patt€hallengers are thought to be more
willing to risk a backlash effect making use of atge campaigning than incumbents,
as they have to overcome their opponent’s naturzarmtage of incumbency
(Druckman et al., 2009: 352; Lau and Pomper, 26@3:All else aside, incumbents
have the advantage of being in office, and theeeémjoy greater visibility, as well as
the possibility to provide services to the constiiis. Consequently, challengers are
“pushed” to go negative and criticize the incumbBeas their available campaigning
strategies are more limited. Furthermore, Trentfmedenberg (2004) note that
incumbents usually focus their campaign on theiewxements and such a tendency

results in more positive than negative campaigniogipared to the challenger who
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has no recent achievements to base his campaigm#:93). Incumbency implies a
more defensive position with a goal to keep théyparpower. Conversely,
challengers are more willing to take risks, in oreachieve their goal and replace
the incumbent in power. In addition, incumbentsexpected to offer many reasons
for attack, because being in power brings expoandeunavoidable decisions all of
which provide the challenger with sufficient grogrdr criticism.The weight falls on
the party that is out of power, to criticize theumbent and make its case to the
public. The pattern described above has been é@et@tiGreece as well. Samaras
(2008) found that in all election periods since 3,9®e party ads of the challengers
were consistently more negative than those ofrtbembents. However, there is a

gap in the literature when it comes to newspapeer@ge.

Hypothesis 2Pro-challenger newspapers will be more negativeatols the

incumbent, than pro-incumbent newspapers towareliallenger

It remains to be seen whether newspapers behavsimilar way. The hypothesis
from the literature was adapted, substituting partor candidates) with newspapers.
Having the influence of parallelism in mind, it ddde expected for newspapers to
show a similar pattern in their coverage. Wheilftiated party is in challenger
status, the newspaper may also turn more negaties, effort to help the party
overcome its disadvantage. If this hypothesis tssnpported, it will mean that,
despite their party identification, newspapers dbmove along the same lines in
their coverage as parties in their campaign, aacetbre, research should look for

different patterns and determinants of newspapgatneaty levels.
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2.4 Negativity and Issue Content

Newspapers are an effective way to acquire issow/lauge, during a campaign
(Culbertson & Stempel 1986; McLeod & McDonald 1989t all studies are
unanimous about the impact of newspapers on mligarning, suggesting that party
ads (Holbert, Benoit, Hansen & Wen2002) or debatag be a better source of
information (Benoit, McKinney, & Holbert, 2001). Bardless from which medium
has greater contribution to learning, the contidoubf newspapers cannot be
overlooked. Does negativity provide voters with kited of information that is

deemed necessary for their decision at the babe? b

As mentioned in the previous section, an imporiading by Geer (2006), in his
study of party ads, was that negative statements mere likely to be issue-based
than positive statements. By showing that moreeissue covered when one decides
to go negative, he tried to show that negativityitact advancing the debate, by
focusing on relevant issues, instead of charadds tand vague attacks. By admitting
that newspaper use can be beneficial for leartivegguestion is whether negativity is
a better provider of the information necessanhtwoters. Also, since the
newspapers under study are far from being only bygohrtisans (see section 3.2.4),
it would be reasonable to expect they are careifill their criticism and therefore
prefer to include attacks on relevant issues. @tsey, if they attack indiscriminately,
or “below the belt” they could risk alienating anportant part of their readers, who
may be supporters of another party. Such risksldhmt appear very appealing,
since newspaper sales are under pressure. Thissétethe potential danger of a

backlash effect that can occur when someone attadiscriminately.
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While professional standards for modern journabsasd against the use of
evaluative adjectives (Cappon 1991), the lattehaglely common in news coverage
(Page 1996). For example, reporters typically atter&ze candidates as
inexperienced, erratic, out of touch, or ineffeetiFor the following hypothesis,
statements made by journalists and politicianseahkl be classified based on the
focus category being about issues, traits, valuethe race itself. The answers will
offer valuable information about whether negativaynd in newspapers is indeed
likely to advance the debate by focusing on isstabker than focus more on traits,
values or race performance and strategies. Thex thttee categories are considered to
be less useful to the communication environmenilavea to voters. According to
research discussed earlier, they are susceptilblavi® negative effects on the
electorate and, possibly, the political outcomeasTéespecially believed for the

attacks focusing on character traits. (Geer 20@iKand Kenney 1999)

Hypothesis 3: Overall, negative statements wilfdmised on issues more often than
positive statements, and therefore contribute nimtle information environment

available to voters.

To further illustrate the importance of issue stegats, according to the 2009
Barometer by the Greek survey company Public Istgerelevance of issue
statements is crucial, because for the 2009 ele&686 of the voters responded that
policy issues would be the most important critefimntheir vote. Conversely, only

12% responded their decision would be mostly shényetie party leader, while 9%
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answered that the primary criterion would be theypigself In other words, if
negative appeals are indeed more issue-orientedoibsitive appeals, then it could be
argued that negativity contributes to the informa@nvironment available to Greek

voters, similarly to what Geer found to be truetfue party ads in the United States.

3. Methods

3.1. Case and Medium Selection

This paper adopts a design aiming to offer inforamathat many researchers either
do not look for, or simply calculate in other walfer instance, van Kempen (2007)
measured press-party parallelism, from the perseot the citizen. She combined
party preference with the use of specific newspapad concluded that Greece
scored the highest among the EU-15. According torfeasure, Press-Party
Parallelism in Greece reaches 16,6%, which equoaisite or more the parallelism of
the next two countries in the list (Denmark: 8,3pain 8%). This finding supports
the claims of high parallelism in Greece. Howeteshows that parallelism in Greece
is not an absolute rule. It is merely, though dieanore common than in other
countries. This makes Greece the most suitableindsarope for the study of
campaign coverage under press-party parallelisnis Ascussed below, under 3.2.2,
the fact that there may be some pattern connepany preference with newspaper
preference in Greece is not an absolute rule. Naepes;s are read by more than just

partisans. It should be made clear that the pursoset to draw any conclusions

5 Parliamentaty Election, 4 October 2009 Baromei®and 2° Wave. Available at
http://www.publicissue.gr/wp-content/uploads/20@3fe-elect-varometro-_1st2nd-wave.pdf
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about political parallelism in Greece in generawéver, the measures will allow to
capture the affiliation of the newspapers in the@a, and enrich the claims of
newspaper affiliations with empirical data basedhencontent, instead of proxy
measures. Then, the focus will turn to how politmarallelism is expressed in the

election campaign coverage and through negativerage in particular.

Kahn and Kenney (1999) note that research indicatts's rely more heavily on the
news media than political ads for information abmarnpaigns. People also view
news sources as more credible than the messagesnilimted by candidates (Alger
1996; Graber 1993; Joslyn 1984). The above argw@nt/ide good reason to focus
the investigation of negativity on the news medtiatead of communication channels
that are thoroughly controlled by the parties, saslparty broadcasts and
advertisements. The latter may be more appropwatapture the levels of negativity
produced by the parties but not necessarily theldeaf negativity perceived by the

people (Walter & Vliegenthart 2010; Popkin 1991).

How is the selection of newspapers justified? Tislem is more popular in Greece
and, therefore, might constitute a more relevantaghat first sight. Newspaper
readership has seen a significant drop since tietias, while television viewership
has been high since the deregulation of the maokétplace, in 1989
(Papathanassopoulos 2081Mhe difference between the two media is that tsiew
has become more attentive to the public’s consumpteeds, than to politics, and
parallelism is harder to spot, or simply low. Paless, in his assessment of the

deregulation of the television market makes thiewahg observation: “Despite the

® Newspaper circulation per year can be found ip:ttww.eihea.gr/default_en.htm. For the relation
between the rise of television’s popularity anddleeline of the Greek press see Papathanassopoulos
(2001).
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fact that many of the people who own or run the=mg media [private TV channels]
are the same as those running the print mediaydafuental change seems to be
taking place: the attention is shifting away frdre parties and their leaders and

towards the media consumer” (1995: p.262).

A potential example of this deregulation’s consemes can be well depicted in the
case of one of the top three television channeGréece, STAR Channel. This
channel has the lowest percentage of news cor&8m% of its whole content),
followed by MEGA Channel, the most widely watchetévision channel (37,3% of
news contenf) But even within these percentages of news coitiené is a big
guestion as to the quality of the provided inforim@atwhen the hard/soft news
distinction is taken into account. STAR Channegbamticular, tends to focus primarily
on soft news, with lifestyle and celebrity contemhiich comes at the expense of hard
news. That is to say, even the above percentageetdmcurately reflect the amount

of relevant news within television news content.

This discussion suggests that if one were to shadativity in the news coverage of
election campaigns, then newspapers would seemotide more relevant material
for analysis, something which is also supportedkalgn and Kenney (1999: 880). A
possible drawback of newspapers is that they anggtht to emphasize negativity, by
allocating more space to the reproduction of nggattatements by politicians

(Ridout & Franz, 2008), let alone producing it ttemives. A simple explanation is

” Addition to the Nielsen TV Yearbook 2007-2008. Aakle at
http://www.agbnielsen.com/Uploads/Greece/YB2008 akami_Programmatos.pdf Such first hand
data is only available upon subscription with NéelsThis section was publicly available onlineaas
addition to the actual yearbook which remains paly-oMlega Channel and Star Channel are
considered to be the biggest channels in Greeteydbdata on it is publicly available, since Niglss
the only owner and seller. The only publicly avibiéadata on viewership is on a daily or weekly basi
but those would not be enough to provide a betteetstanding of the actual viewership.
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that negativity sells, and in a highly commerciatiznedia environment, whatever
increases the sales is usually welcome. Howewvisrigmot a problem for this study,
because the purpose is not to draw conclusionst dbewverall negativity levels in a
campaign, but rather about negativity in the cogeraf the campaign and compare it
across newspapers and election periods. Undecahuition, the choice of a
newspaper to allocate a given amount of spacedative statements, wherever those
come from, is seen as a deliberate choice offenisight to the question, rather than

shading the findings.

3.2 Sample

3.2.1 Newspapers

The content analysis was performed exclusivelydaydacoding, because the data was
only available in paper format or portable docunfennat (PDF). Due to practical
reasons (content exclusively in Greek; distancenfpotential second coders) there
could not be a second coder for this study. Théyaisancluded the front pages of

the most popular Greek newspapers, which are alswk to have strong ties with

the dominant political parties. The first two aremlvn as pro-PASOK and the other
two are known as pro-ND. Furthermore, the same papers happen to be
dominating the market in a similar way the two nnggarties dominate the political
scene. In detail, the sample consists of the foliglour newspapers of nationwide

circulation:
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1. Eleftherotypia considered pro-PASOK.
2. Eleftheros Typasconsidered pro-ND.
3. Kathimerini considered pro-ND

4. Ta Nea considered pro-PASOK.

Eleftherotypia, Kathimerini and Ta Nea usually thp circulation figures table,
ranking first or second in most yehrEleftheros Typos, referred to as El. Typos
henceforth, ranks lower {in both 2004 and 2007), but is still a renown neaysr
and was included in order to have a balanced saofVeo newspapers supporting
each of the big parties. For this purpose El. Tywas an ideal choice, because it is
the second largest newspaper aligned with ND, &&tihimerini. For the years under
study, the # and %" positions in circulation were also occupied by-paSOK
newspapers “To Vima” and “Ethnos”. It should beoatsade clear that none of the
newspapers in the sample belongs to a party. TlyeGreek newspaper belonging to
a party is Rizospastis, the newspaper of the ConsnBarty of Greece (KKE),

which is not part of this design.

3.2.2 Content and availability

Although the sample consists of newspapers, ibighe whole body of a newspaper
that was analyzed. In fact, Greece is charactebyeal steady decline of press

circulation, which started in the ninetitslowever, Greece is also characterized by
great accessibility to newspagewnt pageswhich enjoy remarkable visibility on the

street kiosks, daily morning television and radeeve, and virtually every news site’s

8 Circulation data available at http://www.eiheadgfault_en.htm
° Data available at http://www.eihea.gr/default_ém.h
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webpage, including the newspapers’ websites. Tasorewhy the analysis will be
restricted to newspaper front pages is that thpsesent the most accessible part of
the content, which most people will read or sebear of, or all of the above. Such
visibility implies a greater target group than aiation figures might suggest,
although it would be hard to calculate the exaffedince between official figures
and actual reception. Fropage stories, are much more likely to be read #inticles
buried near the back of the newspaper. Newspajppiadito hurt or help candidates
may slant the tone of headlines and the tone of fpage stories. (Kahn & Kenney

2002, p. 383)

Of course, such a choice comes at a cost. lear ¢hat references included in other
parts of the newspaper might offer a more conaatecomplete view of the
newspaper’'s tone. But keeping in mind that therjtyi@f this study is whatost

people would get, opting for the front pages setni®e the right choice. Furthermore,
there is no reason to expect that newspapers vebialdge their stance significantly in
the rest of the pages. Due to the fact that opis@mtions are usually not part of the
front page, it might as well be expected that neapsps would “feel” more
comfortable to go negative there, than on the fpawgfe. Since the later pages are
more likely to be read by those who bought the paper, and newspapers in Greece
tend to sell more to people who identify with thealitical views, this is a reasonable
expectation. All in all, it is likely that, the lels of negativity found on front pages in
this study may were the result of understatemeagativity might be higher, if the

whole paper were included in the sample.
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As to the availability of the sample, Kathimerimisha full archive of its front pages
from 2000 until the present day on its official w#b. This facilitated the gathering of
the necessary data for Kathimerini. The front pagegle remaining three newspapers
(Ta Nea, Eleftherotypia and Eleftheros Typos) vaa@ned and made available
online by the major news website in Greece, wwwrirf-or 2007, the quality of the
scans was good and therefore the data from thissavere perfectly appropriate for
the purpose of the study. Conversely, for 2004 tritost pages from the same
website were scanned in lower quality and oftersthaller text is hardly readable.
Therefore another source had to be sought. Thek@®adiament keeps an extensive
archive of newspapers, and the necessary fronsgfagda Nea, Eleftherotypia and
Eleftheros Typos were ordered and obtained in pimper, during a personal visit to

the archive in Athens, Greece.

3.2.3 Time frame of the Analysis

The sample was taken from two election periodsnf2®04 and 2007 respectively.
The reason for selecting these two periods isttiegt featured different incumbents.
This is a necessary prerequisite in order to ansiveethird hypothesis, by comparing
the tone of pro-Incumbent versus pro-Challengerspapers, while controlling for
the newspapers, since their roles as pro-incumirgoo-challenger were switched

between 2004 and 2007.

The content analysis was performed for the lasttmprior to the election period, as

his is the typical duration of election periods3reece. More specifically, the sample

includes all available daily issues for the newspaunder study, excluding
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weekends. The reason for the exclusion of weekisnitigit newspapers have different
topical focus on weekends, more feature-style ageeand therefore the
newsworthiness of the content did not warrant timeiusion. In addition not all
newspapers circulate both on Saturday and Sundaghwould have caused an

imbalance in the sample.

Therefore, the sample equals to four weeks of napepcoverage, or twenty front
pages per newspaper, for each of the two electoogs. The only deviation from
this principle is that Kathimerini does not cirdgl@an Mondays, and as a result, one
less front page per week is available for Kathimetiowever, Kathimerini is the
only broadsheet in the sample, which, due to #s and format, allows significantly
more space for content on the front page, when eoeapto the rest of the
newspapers of this study. In the end, the numbegfefences found in Kathimerini
was greater than in the other three newspapershvappears to compensate for the

fact it does not circulate on Mondays.

3.2.4 Relevance of the Sample

By selecting the specific newspapers for the amglywo important criteria were
fulfilled regarding the sample: First, politicalegance, since the selected newspapers
represent the two major Greek parties, which haenlsteadily averaging between
80% and 90% in national elections and winning agrehelming majority of seafs.
This was also the case for the two years undeystn®004 the two parties received

in combination 86% of the votes and 282 out of 86ats in the Parliament, while in

9 Data available at http://ekloges-prev.singuladagi/voul2004/el/index.htm (for 2004) and
http://ekloges-prev.singularlogic.eu/v2007/pageinhtml (for 2007)
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2007 they received 80% of the votes and 254 0@006fseatsSecond, social
relevance, since the selected newspapers arehalsopt sellers (only El. Typos being
somewhat lower in circulation, as already mentignAd stated earlier, the
information people get about the race becomes piggaeption of the race (Ridout &
Franz, 2008)Despite the fact that these newspapers admittedlg party
preferences, their readers are far from being prdyPASOK or pro-ND respectively.
Such tendency among the readers was spotted upestigation of 2004 CNEP
study"’. The combination of two items about vote intentml newspaper readership
returned results which clearly illustrate that awd be wrong to assume that the
selected newspapers are only read by supporteing afffiliated party. More
specifically, the question used as criterion fatyareference was question 13:
“Assuming there is a parliamentary election tomarravhich party would you vote?”.
The items used to assess reader preferences westams 3a.1 (“During the most
recent electoral campaign, which newspaper didrgad most often?”) and 3a.2,
which is the same as 3a.1 but allows respondem®tdion a second newspaper.
Eleftherotypia (pro-PASOK) was mentioned by 63 PAS@ters and 77 voters of
other parties; Kathimerini (pro-ND) was mentiongd22 ND voters and 23 voters of
other parties; Eleftheros Typos (pro-ND) by 58 Ndders and 12 voters of other
parties; Ta Nea (pro-PASOK) by 60 PASOK voters 48doters of other parties).
This observation adds to the relevance of the stoglghowing that the selected
newspapers, due to their importance and markeé shee widely read by, and
potentially have effects on the whole populatiomeziders and not just the supporters

of a specific party.

1 CNEP Grid Ill data available at http://www.cnep.id.pt/content/02-
data/docs_cnep_iii/grid_cnep_iii.asp
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3.3 Unit of Analysis

The unit of analysis is the individusiatemenbr reference The two terms will be
used interchangeably in the rest of the paperféyeace can be a comment or
opinion that is directed at any party or politiciamolved in the campaign. Every
reference could be translated as a reason to eote figainst a party or leader, by
means of endorsing or criticizing them on the gdsuaof an issue, trait, value, or
campaign-related topic (s€®cussection). Each reference towards a party or
politician was evaluated as positive, negativeeaartral depending on the tone of the
coverage (se€onesection). The only condition was that the refeechad to mention
the target by name, by position (if it was a poién), or even by context, but in a
clearly identifiable way. In other words, assumpsi@nd guesses have been avoided,
and the contextual “help” provided by the neighbgrsentences, the topic and title of
the story have only been used moderately and gsdsnhey provide very clear
information as to the target or focus of the reafese A far-fetched example is, for
instance, a reference from Ta Nea that read: “Wi#yuin it". The preceding
sentence was mentioning how the social securitiesysvould deteriorate if ND won
the election. This is the most extreme exampleet that was allowed to be taken

from the context.

The references were not only sought in campaigted|stories, but anywhere on the
front page, because important information abouptirdies and candidates can be
acquired from any story, whether it is relatedi® tampaign or not. Very often,
evaluations appeared in news stories about cussms, and there was no reason to

restrict the scope, given that regardless fronstbey/’s topic, these evaluations are
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equally likely to be read by the readers of thetffmage. This approach was also

adopted by Kahn and Kenney (1999).

The premise throughout this study was that newspagee to their high motivation
to see their affiliated party win the election, hrghly selective in both what opinions
they reproduce as well as what opinions they esprBserefore, the tone of their
stance was evaluated based on the total of refesgaresent within the front page,
regardless from whether they came from a journatist politician. All of those
statements contribute to the total tone of the @ye and will, therefore, be treated in

the same way.

A total of 1588 statements were coded. This nurabasisted of 444 statements from
Eleftherotypia, 281 from El. Typos, 556 from Katt@rmi, and 307 from Ta Nea,
from a total of 151 front pages. Kathimerini clgdrbs the lion’s share of coded
references, due to its broadsheet format, whidwallmore content per page.
Kathimerini is one of the very few remaining broaglsts in Greece, since most
newspapers, including the other three newspapédheisample, gradually adopted

the tabloid format.
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3.4 Coding Scheme

Visibility

After having gathered the basic information abbetreference, such as the
Newspaper name, and date of the issue, the ngxisste assess its visibility.

Visibility will be measured by asking two questioa3 is the reference part of a title,
or subtitle; and b) is the reference located inugyeer or the lower half of the front
page? For each positive answer the reference soaregoint. Then, the overall
visibility of negative references was calculatedider to offer a comparison between
the visibility of positive and negative referenc&his was done by adding the scores
of each statement across the two visibility categorAs a result, all statements were
classified in one of three groups: low, medium high visibility, based on whether

they scored 0, 1 or 2 in the overall visibility rsaee.

Source

For every reference, the source has been codeslva@hiable answers to the question:
“Who speaks?”. The source can be the newspap#r dgeolitician, a party, or
another actor expressing an opinion about a partadidate. When a statement
came from politician, it could have the form of@otption, or a paraphrase of the
quotation, with the use of indirect discourse. tthbcases the politician was coded as
the source of the statement. When a statement tamehe author of the news story,

then the newspaper was coded as the source. Aay@thluation, that did not come
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from a person or was not an official party statetnems coded as originating from

the newspaper.

Target

Coding for the target consisted in finding the addee of the statement. Every
statement could be referring to a party, a poéiticfleader or member of a party), or a
group of parties. Since Greece has typically ongymovernments, which always
consist of members of the same party, who arewssally Members of Parliament at
the same time, whenever a statement was targetkd government, it was coded as

targeting the party, be it positively or negatively

A further distinction was made as to the statutheftarget during the particular
election period betweencumbentsaindchallengers so that the third hypothesis can
be tested. Any positive or negative reference waed according to whether it was
addressed to the incumbent or the challenger. dinestincumbent and challenger in

this case, included the party, its members andatder.

Tone

Regarding the coding of the tone of news statem#rgy were primarily classified as
positiveor negative.The statement had to be explicit and was usuallyifiested by
means of @hargedverb or adjective. When the statement expresseédrsement or
support towards a party or politician, it was codsgositive. When a politician

spoke of his or his party’s achievements or fuplesms, this was also coded as
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positive. In the opposite case, when it expresséidism or disapproval, it was coded

as negative.

Neutral statements were also coded in order to afteetter overview of the tone of
newspaper front pages, and more specifically, ®témdency of newspapers to
include positive and negative statements, as opiptoseeutral ones. However, these
statements were only coded for specific varialas, to their limited usefulness for
the rest of the study, as well as due to the shestof time available for the coding.
For each neutral statement only the tone, datenangpaper name were coded. Their
source, target, focus and visibility were subsetjyemt coded. Neutral statements
were only coded in order to provide a fuller pietaf tone levels both in the whole
campaign and by newspaper. In the rest of the stuldgre the focus is mostly put on
negativity and its characteristics, they will netised as they are not necessary for

the comparisons made.

Finally, anegativity levepercentage was calculated. This percentage reyisctbe
overall negativity per selected unit. The unit b@na newspaper, an election period,
newspaper affiliation or a combination of the aboMeerefore, it is often argued that
“newspaper X was 60% negative”, or “election peizodas 57% negative”. This
percentage is commonly used in the result sectiarder to perform the comparisons

required for the research question and hypotheses.
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Focus

The focus of the statements will also be classifisidsue-basedrait-based, value-
based or campaign-relateth order to help answer the second hypothesis.first
three categories are typical within the literatab®ut negativity, while the fourth was
added because newspapers often allocate signipaice to covering the race itself,
where criticism can also occur, and should be ohedlin the studylssueswere
identified as any topic around categories suclcasamy, social policy, and foreign
policy among others. This included both policy enadilons as well as current news
related to issuedraits covered both person and party characteristicsyaend
identified as any topic about a politician’s congrete, personality or behaviour, as
well as a party’s attributes. The trait categoryswat reserved exclusively for
politicians, because political parties or the goweent can also bear traits such as
trustworthiness, or the tendency to have unstatiieyppositions.Campaign-related
appeals were the references relating more sttigtige race, than the previous two
categories. These can be references to, for irstéwev well a public gathering went,
how well a leader performed during a debate oicgsih about a party’s campaign
practices, among others. Although, strictly spegkire campaign-related category is
closer to the issue category, it was also necegsanyler to distinguish between
policy-related issues, and race-specific issuamlly, valueswere the references to
broad terms such as “change”, “hope”, “justicegrtiily” and “equality”. What
differentiates values from issues is that valuensgices are general and do not reflect
a specific issue or policy. Offering a hypothetieghmple, a politician saying “Our

party will fight for justice” (value) is differerftom saying “Our party will reform the
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justice system” (issue). More specific examplesfpeus category are provided

below.

Examples of coding

[Papathemelis]: Karamanlis is an honest politiciéileftherotypia 11/2/2004) this
case, Papathemelis is theurce because he is the one making the statement. The
targetis Kostas Karamanlis, who is alselaallenger in the 2004 election. ThHene

is positive and thécusis on a trait.

[Newspaper]: New Democracy will bring scandalous taits for the few (Ta Nea,
10/9/2007)

In this case, the newspaper (Ta Nea) is codedestirce because the statement is
produced by the author of the story. ND is codethatargetof the statement and
also asncumbenfor the 2007 election period. Theneis negative and thi@cusis

put on an issue (scandalous tax cut).

[Newspaper]: PASOK’s much-advertised campaign iedailure (Eleftheros Typos,
11/2/2004)
The sourcefor this statement is the newspaper (El. Typd®tdrgetis PASOK, the

toneis negative and thi®cuscategory is campaign-related.
[Papandreou]: On the 18we will make the big change (Eleftherotypia, 2208/7)

Thesourceof this statement is Papandreou, tduget(we) refers to his party,

PASOK, thetoneis positive, and théocusis put on a value (big change).
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4 Results

4.1 Overall Tone

The first research question addresses the overadldf the coverage and aims to
offer insight to two aspects of newspaper coverhgeng election periods. This
regards the campaign tone as manifested on newsfpapepages. It should be noted
again that, this is not necessarily the actual tdrtee whole campaign. As research
has shown, levels of tone may vary considerablgsscdifferent communication
channels (Walter & Vliegenthart 2010). Although mauthors choose to make
generalizations from one medium or communicaticanciel (e.g. televised party ads)

to the tone of the whole campaign, this will notdteempted here.

In order to calculate the tone, all positive, nagaand neutral references included in
all newspapers in both years (a total of 1588 states) were taken into account.
Then the share of the references each categorysemed was measured. Based on
the information from the last column of Table lisihoticed that there is a strong
tendency for newspapers to include positive ancitiegyreferences towards political
actors at a high percentage, as opposed to omtingeitral ones. By grouping the
percentage of positive and negative referencesisemsutral ones, the overall
tendency of newspapers to use “charged” referemith®r positive or negative,
reaches 66%.This may be interpreted as an indicafibigh involvement of the
newspapers in the campaign, because they do notembrt the developments in
political life but also include many evaluationsirthermore, another tendency is

detected: newspapers include more negative evahstinstead of positive ones. As
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a result, the negativity on the front pages readl28s on average for the two years
under study, while neutral statements represent, 34fb positive statements 24%.
These percentages are striking if one consider®dss findings of television
coverage for the 2000 and 2004 Greek electionstrilestatements accounted for
86% of all references, while negative ones stodd fan 5% (2007: 254-257).
Therefore, Tsirbas found 5% negativity in teleuwsicews, while newspaper
statements are, according to the present study,2fdtive. Bearing in mind the
differences in the coding procedure and time frhetveen the two studies, this
comparison cannot help draw any conclusions asetoelative levels of negativity
between newspapers and television. However, beadube magnitude of the
difference (5% versus 42% negativity), a questiotues that has yet to be asked in
Greece: what are the potential differences ine¢hels of negativity between different
media or communication channeS@ch a question could constitute the aim of future

research.

4.2 Tone by Newspaper

The overall tone of the front pages during campagmovided a general overview.
Yet, to further look into the research questiorarding the tone of coverage, it is
useful to separately measure the tendency of eawhpaper to include positive,
negative or neutral statements. This allows corspas between the extent to which

they differ from each other in this respect.
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Table 1.Frequencies and percentages by tone for each nparspa

Newspapame
Eleftherotypia El. Typos Kathimerini Ta Nea
Tone Refs. % Refs. % Refs. % Refs. % Total
Positive 103 (23) 87 (31) 104 (19) 87 (298) 381 (24)
Negative 210 (47) 115 (41) 221 (40) 124 (40) 67%) (4
Neutral 131 (30) 79 (28) 231 (42) 96 (31) 537 (34)
N 444 281 556 307 1588

Notes: Number of references by tone for each newspapieotim election periods. Column percentages
are within the parenthesis. There was a signifieamsociation between the newspapers and the tone
employedy? (6, n=1588) = 34.13) < .001. Cramer’'s V = .10 (s)

According to Table 1, Kathimerini seems less likétyuse “charged” references,
whether positive or negative, than the rest ofrbspapers. That is, the combination
of positive and negative references reaches 59#l aklevant statements found in
Kathimerini, while for the other three newspapérs same tendency reaches 68% or
more. This might be explained by the fact that ia#rini is a quality newspaper, the
only one in broadsheet format, as well as the oloethe four, and these factors may
be contributing to its lower likelihood to inclugaluations. Broadsheet format is
often associated with higher quality journalism gedceived to be more intellectual
in content than its tabloid counterparts. The reringi newspapers of the sample do
not vary considerably, in their tendency to produoe reproduce, charged or
evaluative statements. Again, after combining pasiand negative references by
newspaper, it is noticed that 70% of Eleftherotigpieeferences fall into either
category. The same percentages are 72% for El.sTgpd 68% for Ta Nea. It could
be argued that there are two clusters when it congesneutrality versus
positivity/negativity. The first cluster consisté Kathimerini alone, and is relatively

more prone to remain neutral. The second clustesists of Eleftherotypia, El. Typos
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and Ta Nea, all of which have similar probabilityremain neutral, yet lower than

that of Kathimerini.

At this point, the role of the three-way distinctioito positive, negative and neutral
statements has served its purpose. It helped disc¢be overall tone of the coverage
and the overall tone by newspaper. Most importantlclarified the tendency of
newspapers towards neutrality versus non-neutraktyr the remaining sections
neutral references are put aside, in order to lmake into the relative negativity
levels once neutrality is excluded. This measupeesents the percentage of negative
references as part of the total numbeewdluativereferences. Such dichotomy is the
most usual measure in the literature of negatiaity therefore was adopted here. In
this study, it helps show the relative preferenaiesewspapers, when they decide to
include opinion or evaluations, and therefore d#féom the measure used in the
previous paragraphs, which treated the tone variabl a trichotomy. In this way,
comparisons become easier. The relevant informaisompresented in Table 2.
According to it, evaluative references are mostgative for all newspapers, that is
64% of the time. None of the newspapers was foortaktclearly more negative than
the others. If a distinction had to be made, it ldosuggest two clusters, one with
higher negativity (Eleftherotypia and Kathimerirahd one with somewhat lower
negativity (El. Typos and Ta Nea). Kathimerini dfléftherotypia are the most likely
to include negative than positive references, witgativity levels of 68% and 67%
respectively. It seems, thus, that Kathimerinihaligh the least likely to include
evaluative references (due to its higher shareeatral references — Table 1), is also
the most likely go negative, although marginalhalfle 2). By the same token, the

second cluster includes El. Typos and Ta Nea, bbtithich have lower negativity
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levels than the newspapers of the first cluster.pémticular, Ta Nea has 59%
negativity and El. Typos concludes the list with%&hegativity, the lowest of all

newspapers.

Despite the differences between the two clustéws,main finding is that for each
newspaper individually, the tendency to go negaiiweclearly greater than the
tendency to go positive. Also, the fact that edaster above includes one newspaper
per (perceived) party affiliation, and with verynsliar negativity levels, minimizes the
possibility that affiliation might be a determinarittone in general. In the first cluster,
Eleftherotypia is considered pro-PASOK and Kathimepro-ND, but both have
almost identical negativity levels. In the secohdter, despite the fact that Ta Nea is
considered pro-PASOK and EIl. Typos pro-ND, theyehaegativity levels of 59%

and 57% respectively.

Table 2.Positive and negative references share by newspaper

Newspaper Nan

Tone Eleftherotypia El. Typos Kathimerini Ta Nea tdlo
Positive 33 43 32 41 36
Negative 67 57 68 59 64

N 313 202 325 211 1051

Note: Cell values represent column percentagbse “Negative” row represents the negativity level

measureThere was a significant association between nevespamd the tone employgti(3,n=1051)
=10.39,p =.02, Cramer's V = .10.

Indeed, if newspapers are regarded using theadiih as a criterion, no differences
in their tendency to go negative are noticed. Atfter probability is rounded up, the
outcome is strikingly similar. Pro-PASOK and pro-MBwspapers tend to go
negative at about 64% based on the negativity exglsure. However, in order to

have a more definite answer to the question whetfidiation is indeed not

40



connected to negativity, a future study would neethclude more election periods, .
The initial impression, through the present stuedgne of balance in tone between the

two affiliations.

4.3 Differences in Tone Between Elections

Was the level of negativity similar between the ®kection periods? If the negative
percent was similar in both years, then it mighatbhendication of a pattern. In either
case, no definite conclusions can be reachedjsas/tluld necessitate a sample
including more election periods. According to TaBJehe campaign tone differs,
when the two election years are examined separaditeB007, the campaign, as
manifested on newspaper front pages, was moreimeghan in 2004. In total, in
2004 negativity represented 58% of the chargeeésiats, while in 2007 it reached
71%. Where could this difference be attributedi® tlse result of all newspapers
increasing their levels of negativity in the secgediod, or is it the result of specific

newspapers doing so?

An examination of the data presented in Table Rdtedetermine which newspapers
displayed increased negativity levels in the sequaribd. The rise of negativity in the
2007 election is due to Eleftherotypia and Ta Nbedh of which are considered pro-
PASOK newspapers. While in 2004 they were 49% &9d Begative respectively, in
2007 their levels of negativity became 83% and 86Pis may be due to the fact that
PASOK was the challenger party in 2007 and, asalitee suggests, this is likely to
cause more negativity from the challenger’s siée ¢heory section). Yet, even under

these circumstances, the difference in the ratbeidr. Two more reasons could be
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mentioned as possible explanations of this rise.firbt reason is that PASOK, and
the aligned newspapers did not feel comfortablehafiengers, because they were not
used to being in that position. Therefore, pro-PKS@wspapers may have become
harsher, trying to “help” the party return to povadter a three-year break. It has to be
kept in mind that PASOK, with the exception of fhexiod 1989-1993, had been in
power the whole time from 1981 to 2004. In 2007atl the chance to return to power
and this may have resulted in such harshness tewhaedopponents. The influence of
incumbent or challenger status on the levels ofspawer negativity will be further
investigated in the section about incumbency statasnegativity The second reason,
for this rise in negativity, is that in the sumnoé2007, just three weeks before the
election, catastrophic fires swept Peloponnese|tieg in the burning of vast regions
and many casualties. More than 70 people were degwaerous villages were
devastated, and vast areas of natural wealth hexdlingrned. Only three weeks before
the election, Greece had experienced its greaatasstcophe for decades (Dimas

2008).

Table 3.Positive and negative references by newspaped@4 and 2007 election
periods

Year
2004 (% 2007 (%
Tone Elefth E. Typ Kathim Ta Nea Elefth E. Typ Kath Ta Nea
Positive 51 34 28 66 17 60 38 14
Negative 49 66 72 34 83 40 62 86
N (1051) 149 128 199 111 164 74 126 100

Note: Cell values represent column percentaddwe “Negative” row represents the negativity level

measureThere was a significant association between nevespamd the tone employed for both
election periods 20042 (3,n=1051) = 50.01p < .001, Cramer's V = .29 || 200%2 (3,n=1051) =
62.26,p < .001, Cramer’'s V = .37.

42



Pro-PASOK newspapers, as well as politicians seenave “seized the opportunity”,
however cynical this may seem, and allocated mineé &nd space to attacking ND
for its inability to deal with the fires and cafer the affected people. The attention to
this issue, though in decreasing levels, lasted tinet election day, therefore
occupying three quarters of the election periogoks without saying that pro-ND
newspapers were less inclined to attack ND on themeénds and focused their
coverage more on the human aspect of the catastrdplese two reasons combined
seem to offer an adequate explanation of this ldiggrepancy in the negative ratio
between 2004 and 2007. In the following sectioms,pgatterns of the use of negativity
by newspapers will be investigated further, by nseafrtesting the hypotheses offered

in the literature section.

4.4 Direct and Indirect Use of Negativity

It has been shown that negativity is very commo@iiaek newspapers. But where
does originate from? Do newspapers use it “on thein”, or do they prefer to use the

words of others in order to communicate the cstitito the readers?

The aim here is to seek how often journalists atitbes offer their own negative
statements, as opposed to reproducing negativengtats by others sources, notably
politicians. In the following table the tone of teents by source is presented.
Thanks to Table 4, it can be noticed that 68% eftilmes a newspaper decides to
criticize a target, it does it directly, withouta@jing others. This is an interesting
finding, which shows the extent of the involvemehhewspapers in politics, and

shows a tendency of “active”, if not activist, coage.
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When a newspaper decides to support a targetittfaien is more balanced. “Only”
56% of the times does a newspaper directly sugptaitget through positive coverage.
This reflects the tendency of newspapers to incitdeements from the politicians of
their affiliated party, in which they describe thiiture plans or simply attempt to

motivate the public and gain votes.

Table 4.Positive and negative statements by specific source

Tone
Source Journalist/Editor Other Source
Positive 32 44
Negative 68 56
N (=1051) 671 380

Note: There was a significant association between thecsaf the statement and the tone emplgyed
(1,n=1051) = 15.79p < .001, phi = -.13. Based on the odds ratio, the addewspapers using
negativity directly wad4.83 times higher than reporting negative evaluationsther sources.

Do all newspapers share the tendency to go negativkeir own, rather than using
negativity from other sources, such as politiciafis®, is this tendency similarly
strong across the four newspapers? The followiblg ttocuses on negative
statements exclusively. It shows what proportionegative statements comes from
the newspapers (journalists) and what proportionefrom other sources (by citing

a politician for instance).

According to Table 6, three out of four newspapedeed go negative “on their own”,
instead of citing negative statements made by stfidris concerns all newspapers
except Eleftherotypia. In fact, this tendency isyveear for the three, because Ta Nea

comes last with 67% direct negativity, while Katleirmi comes first with 85%.
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Table 5Negativity levels per specific source by newspaper

Newspapers
Source Eleftherotypia Eleftheros Typos Kathimerini Ta Nea
Journalist/Editc 48 76 85 67
Other Source 52 24 15 33
N (=670) 210 115 221 124

Note: Cell values represent column percentages. Formaekpaper the first row is the percentage of
negative statements made by the newspaper/jouraalisthe second row is the percentage of negative
statements by other sources. The final row showsdtal of negative statements found within each
newspaper.

According to Table 5, three out of four newspapeteed go negative “on their own”,
instead of citing negative statements made by stffdris concerns all newspapers
except Eleftherotypia. In fact, this tendency isyeear for the three, because Ta Nea
comes last with 67% direct negativity, while Katleimi comes first with 85%. Of
course, the differences are not small between #igrar, but at the very least they do
follow the same pattern. Eleftherotypia is the omdyspaper to deviate by using
direct negativity 48% of the time, while the remam52% of negative references
come from other sources, notably politicians. lildpthus, be suggested that
Eleftherotypia is more “covert” in its usage of aéyity, by being less likely to
express its criticism directly. Given that Eleftbigpia only marginally fails to follow
the pattern of using more direct than indirect tiegg (48% versus 52%) the

possibility remains that the inclusion of more &l&t periods might tilt the balance.

Therefore, the majority of newspapers do not seehesitate to directly express their
criticism or disapproval of parties and politiciafiie findings become more striking

if one takes into account that, in an era whenrjalistic norms are of the essence, it

could have been expected that newspapers woukksbériclined to go negative “on

their own”. This is yet another confirmation of tsteength of press-party parallelism
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in Greece, and undoubtedly raises questions ahewjuality of journalistic norms in

the Greek press.

4.5 Visibility of Negativity

A question that may shed some light on the likedthof negativity being received by
the readers is the prominence of negative statenwetttin the front page.

Kahn and Kenney (2002uggested that many newspaper readers are atttacted
stories because of the content of the headlindsegplacement of stories. Newspapers
hoping to hurt or help candidates may slant the tafrheadlines and the tone of front
page storiedt is meaningful to investigate whether negatiaesnents enjoy greater
visibility according to the measures adopted is gtudy. Every positive or negative
reference was coded based on whether it was piaettle or in the accompanying
text of a story, as well as whether it was placethe upper or lower half of the front
page. This resulted in a measure that ranged frdowOvisibility) to 2 (high

visibility). We turned to the crosstabulation irder to see if negative statements are

more likely to be prominently than positive statese

The finding was that 20% of negative and 19% oftp@sstatements enjoyed high
visibility. Consequently, there does not seem ta Isebstantial difference within the
high visibility category. Similarly, positive staents are more likely to enjoy
medium visibility than negative statements. Finatiggative statements are more
likely to enjoy low visibility, compared to posigvstatements. This means that
negativity is not so prominent according to thisaswge, and therefore, not more

likely to be received by the readers. The chi-sguest that was run for the
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association between tone and visibility did notimetsignificant resultsp(= .107).
Therefore, it should not be expected that theeedsnnection between visibility and

tone in Greek newspaper front pages.

4.6 Negativity and Press-party Parallelism

In the theory section, it was made clear that Greégconsidered a part of Hallin and
Mancini’'s Mediterranean media model. It is evemsae the most representative
country of the model, especially when it comesdilitigal parallelism, or more
specifically, press-party parallelism. The purpokthis section is two-fold. On the
one hand, it tests the claims of press-party peisih in Greece during election
campaigns. According to these claims, newspapersxgrected to support a given
party, notably due to political affiliation and a¢ibns of “exchange”. (Hallin &
Mancini 2004; Dimitras 1997). It is essential topencally verify whether the support
stance of each newspaper is indeed in line witlptedictions derived from
conventional wisdom and other proxy measures dllgdism, such as the tendency
of party supporters to read specific newspapersghwiavour the party in question. In
other words, do newspapers support the partiey@verexpects them to? On the
other hand, a more meaningful purpose is to askessxtent to which this support
makes newspapers go negative towards the oppdhenteasonable to expect that
newspapers, which have traditionally been connegttfdparties, will not only
support them, but also criticize the opponents. unestion ishow mucheach of these
kinds of support occurs? For instance, a newspapgroffer positive (or negative)
evaluations of a party 70% of the time, or even @0%e time. In both cases one

could claim the newspaper supports (or opposeg)dhs.
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For this hypothesis, two measures of negativityensiculated per newspaper, one
for the references to each of the big parties, PR&@d ND. Other parties and
leaders were not part of the measurement, becduseg the coding it was noticed
that they play a marginal in newspaper coverag, anly 42 out of 1051 total
references (see table “combined targets” in theefpx). After all, politics in Greece
revolves around the two major parties and theseoplize the front pages as well,
therefore making the above choice meaningful. Tdéadto competitors for power

are PASOK and ND, which makes it is reasonablet¢ad on them.

In Table 6 the stance of each of the four newssaqgeen be seen. The findings are
clearer than one would expect. All newspapers atie highly positive towards one
party and highly negative towards the other, adogrtb the negativity level measure.
This table confirms conventional wisdom and otheasures of parallelism. These

newspapers indeed support the parties they areviedlito support.

Table 6.Negativity levels per target for each newspaper

Negativity by Target
PASOK ND
Newspape All Refs (neg% All Refs. (neg%

Eleftherotypia 99 (15) 171 (93)
El. Typos 99 (98 96 (13)
Kathimerin 176 (92 103 (27
Ta Ne: 79 (1 113 (98

N (=936) 453 (52) 483 (58)

Note: In the columns the number alfl references per target (both positive and negatsvgiven. The
percentage of negative references per target egivthe parenthesis next to each number. Example:
For Eleftherotypia, there were 99 references to ®RS15% of which were negative, and 171
references to ND, 93% of which were negative.
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In order to test the relationship between newssaped tone toward specific targets,
a three-way loglinear analysis was performed.dtpced a final model that retained
all effects. The likelihood ratio for this model sy& (0) = O,p = 1. This indicated

that the highest order interaction (newspaperddaf tone) was significan? (3) =
=707.19p < .001. Separate chi-square tests were performezhfth newspaper and
the association remained significant for all ofrth& Individual data tables per

newspaper can be found in the Appendix.

Based on the table above, whenever Eleftherotyahiated PASOK (or its leader, or
a member) this was done in a largely positive wayile the opposite was true for

ND references. More specifically, when PASOK (srl@ader, or one of its members)
was mentioned, this happened in a negative mamgrl6% of the times.
Conversely, when New Democracy is mentioned, thplens in a negative manner
93% of the times. These findings show that the fiypothesis is supported for
Eleftherotypia, and rather emphatically. They asow that the amount of evaluative
references dedicated to each party is greatlyrdiffteas well. The ND-related attacks
for both years were 159, while PASOK-related puesittoverage occurred in 84
statements. Thus, the newspaper pays more attaatmiticizing the opponent, than
praising the affiliated party. It follows, Elefthwypia is more likely to express its

support to PASOK by attacking ND, rather than bgiging PASOK.

The next newspaper, Eleftheros Typos is known@edD newspaper. When it
included Eleftheros Typos references to ND (oleiggler, or a member) this was done

in a very positive way - that is 87% of the tim€snversely, when the same

12 Eleftherotypiay? (1,n=270) = 162.38p < .001, Phi = .78 || El. Typog? (1,n=195) = 137.91,
p< .001. Phi = -.85 || Kathimerinji? (1,n=279) = 119.98p < .001. Phi = -.66 || Ta Neg (1,n=192)
=175.89p <.001. Phi= .97
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newspaper mentioned PASOK, the tone was almostigi¥ely negative — that is

98% of the time.

This makes El. Typos more partisan than Elefth@iatyaccording to these measures.
It is both more likely to positively support itdiliited party and attack the opponent,
than Eleftherotypia. Finally, El. Typos is moredated in its tendency to attack the
opponent party and praise the affiliated party. BKSelated negativity occurred 97
times, while ND-related positivity occurred 83 tige its front pages. It does follow
the same pattern of increased attention to critigithe opponent, but in a clearly

more balanced way.

Katimerini, the only broadsheet in the sample, amespected newspaper could be
expected to display more moderate tendencies thaalloid counterparts. We
remember from the previous paragraphs of the esalttion, that Kathimerini was
more likely to remain neutral than the others,wién it decided to show its support
or criticism, it leaned toward the second. How ks it to go negative when

mentioning the perceived opponent party, PASOK?

According to the table, Kathimerini goes negati2é®of the times it mentions
PASOK, its leader, or one of its members. Its nedgtevel, in other words, is very
high when it comes to PASOK. It is both lower tlidaftherotypia’s and Ta Nea’s
negativity against ND, and also lower than thaElbfTypos against PASOK.
Kathimerini includes the highest rate of negativdwards the affiliated party, ND.
By mentioning it negatively at 27%, in a way itVea a margin for “self-criticism”.

Finally, Kathimerini, also displays a similar preface to attack the opponent party
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more than it praises the affiliated party. Oniitsit pages, 161 negative references
towards PASOK were found. At the same time, thetpeseferences towards ND

were only 75.

Finally, Ta Nea, considered pro-PASOK, moves aliregsame lines, as predicted,
and even more so than the other newspapers. Wheiheffered evaluations about
PASOK, it did so positively at a rate of 99% petoginthe time. Whenever it offered
evaluations about ND it did so in a negative wa%3# the time. Therefore, this
newspaper has the two highest scores in both pesitiverage of the affiliated party
and negative coverage of the opponent party. mgeaf support preferences, Ta Nea
does not deviate from the pattern detected in tbei@us three newspapers. Positive
references to PASOK were found 78 times, while dd@ative references to ND were

spotted in its front pages.

To sum up, the first hypothesis, that newspaperespected to be positive towards
their affiliated party and negative towards the apmmt party, is strongly supported.
This comes as no surprise, but was necessary foreasons. First, it had not been
previously researched, however obvious the phenomesas. The affiliation of these
newspapers derived from conventional wisdom andratieasures that did not
evaluate the actual content of the newspapersn8etite extent to which such
behaviour occured was also unknown. After perfogmire relevant tests, and
verifying the affiliations, two observations canrade: On the one hand, newspapers
are not inclined to offer criticisms towards thearty of preference. This tendency is
strongest for Ta Nea (1%), followed by El. Typo3%d), Eleftherotypia (15%) comes

and finally Kathimerini (27%).
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Finally,it has to be highlighted that, based onribeber of evaluations newspapers
include for or against PASOK and ND, all four oéth dedicate significantly more
space to criticisms of the opponent party than esetoents of the affiliated party.
The bottom line is that not only do newspapersegative when they mention the
opponent but they also do so most often than goasitive for the affiliated party.
Therefore, for Greek newspapers, supporting thisaéfd party means attacking the

opponent party.

4.7 Negativity and Incumbency Status

The next question to be investigated is the impétiie incumbency status on the
tone and focus of the statements produced by maibbent and pro-challenger
newspapers respectively. In the theory sectionighsons why incumbents and
challengers are expected to have differences mware described. In this context,
how likely are pro-challenger newspapers to go tieg@wards the incumbent? Are

they more likely to do so than pro-incumbent newspa attacking the challenger?

According to the hypothesis, pro-challenger newspaphould be more negative
toward the incumbent, than pro-incumbent newspap@rard the challengers. In
order to test the hypothesis newspapers were ldlasl@ro-incumbent or pro-
challenger, based on the party affiliation that Ib@sn empirically confirmed in
Hypothesis 1. Then, their probability to go negatiowards the opponent was
calculated. The answers can be sought in the follpwable. The first column

describes the stance of pro-incumbent newspapeesds the challenger for each of
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election years. The coverage of challengers byirmombent newspapers was 89%
negative in 2004 and 87% negative in 2007. Thaignportant similarity, because
pro-incumbent newspapers in 2004 were Eleftheratgpid Ta Nea (with PASOK in
incumbent status), while in 2007 it was El. Typad &athimerini who supported the

incumbent (ND).

What follows, in order to test the hypothesispisook at the extent to which pro-
challenger newspapers attack the incumbent. Irr dod¢his to happen, pro-
challenger newspapers must be extensively negaveinly more than the
percentage of pro-incumbent newspapers’ negaiiviboth years. If the percentage is
higher in both years, then the hypothesis will iygp®rted and point to a pattern of

increased challenger negativity.

Table 7.Levels of negativity by newspaper affiliation pey

Negativity level byAffiliation

Year Pro-Incumbent Neg. % Pro-Challenger Neg. %
2004 89 95
2007 87 97
Mean 86 96

Note: Two three-way loglinear analyses were performed,fon each election period. For 2004, the
analysis produced a final model that retainedfédices. The likelihood ratio for this model wag0) =
0, p = 1. This indicated that the highest order interacimewspaper affiliation * target * tone) was
significant,y?(1)=422.68p< .001. To further break down the effect, sepathtesquare tests were
performed for each affiliation and the associatemained significant for both of them. Pro-incumtben
chi-sg:x3(1)=147.13p< .001, Cramer’s V=.81 || Pro-challenger chisg(l)=244.21p< .001,
Cramer’s V= -.89.

For 2007, the final model also retained all effe€tse likelihood ratio for this model wag0) = 0,p =
1. This indicated that the highest order interac{imewspaper affiliation * target * tone) was
significant,y?(1)=170.67p< .001. Separate chi-square tests were performeaffietion, in order to
further break down the effect for 2007. They westhlsignificant: Pro-incumbent chi-sgf(1)=38.24,
p< .001, Cramer’s V=.49 || Pro-challenger chisg{l)=172.73p< .001, Cramer’s V= -.86.

Indeed, the second column reveals that pro-chadlengwspapers are more likely to

go negative than pro-incumbent newspapers in Hetttien periods. Their negativity
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levels towards the incumbent were as high as 952004 and 97% in 2007. In other
words, it could be argued that pro-challenger nepsps have “nothing good to say”
about the opponent, and the very few times thipéas, it is through other sources

(e.g. statements by politicians) than the jourtalisemselves.

Also, the data present another important asymmektrglates to the attention paid to
the incumbent by the challenger. In both yearsghralienger newspapers dedicated
significantly more space to the negative coverdgbeincumbents. Again, this is an
important finding, because it shows that the paté@nnot be attributed to the specific
newspapers, as pro-challenger newspapers in 2@D204Y were different. In 2004,
pro-challenger newspapers, El. Typos and Kathimenoluded 218 negative
references towards PASOK. In 2007, as pro-incunshéimey only included 40
negative references towards PASOK. Similarly, i@ 2@ro-challenger newspapers
Eleftherotypia and Ta Nea included 193 negativeestants about ND in their front
pages. In 2004, when these two newspapers weraq@uaibent, they had only
attacked ND 77 times. Therefore, the challengdustaf the affiliated party does not
only result in greater likelihood to go negativevéwds the opponent, but also in

greater likelihood to mention the opponent.

All'in all, the hypothesis is supported. Pro-chadjer newspapers tend to be more
negative towards the incumbent than pro-incumbentspapers towards the
challenger. This happened in both election yeard,ddd not change despite the fact
that the roles of the newspapers were switched fhanfirst period to the second.
Furthermore, another pattern was detected, shaothatgpro-challenger newspapers

allocate much more space to the criticism of theoognt, than pro-incumbent
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newspapers. Whether these patterns constitute @ gemeralized phenomenon in the

Greek case, or even beyond it, remains to be fuiivestigated by future research.

4.8 Negativity and Issue Content

The focus of negativity is important to the infotioa environment available to
voters (Geer 2006). Negativity focusing on isssesoinsidered more useful, because
it provides relevant information on the partiesdgoliticians’ performance and
intentions while in power. This kind of informatiésconsidered more beneficial for
democracy, because, ideally, this is what votessilshbase their choice upon. In this
section the focus of positive and negative statesnre examined, in order to
determine whether positive or negative statemaetbetter providers of relevant
information. Geer found that negative statement®weore likely to focus on issues.
In the following table, the information from thertent analysis of Greek newspapers

is provided.

In order to test the hypothesis, it was necessalydk into the tone categories and
find what proportion of statements within each gatg (positive or negative) focused
on each of the focus categories in the rows of @&blAccording to Table 8, the third
hypothesis, that negative statements will focugssnes more than positive
statements will, is not supported. The argumenttivasnegative references are more
likely to be about issues, than positive referenGer made this argument, and
found it to be true in the case of party ads ferltimited States election periods from

1960-2004. However, Greek newspaper coverage diienove along the same lines.
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Table 8.The focus of positive and negative statementslfeoreavspapers in 2004 and
2007 election periods.

Tone of the Appeal

Focu: Positive (% Negative (% Total (Negative %
Issue 156 (41) 268 (40) 424 (63)
Trait 69 (18) 185 (28) 254 (73)
Value 45 (12 21 (3 66 (32
Camp. Relate 111 (29 196 (29 307 (64

N 381 670 1051

Note: Cell values represent column frequancies and p&ges. There was a significant association
between the source of the statement and the toplgedy? (3,n=1051) = 38.25p < .001, phi = .19.

The findings show that, in the newspapers of thidys positive and negative
statements were about as likely to focus on issuéls,a likelihood of 40% amd 41%
respectively. This means that 41% of positive statets and 40% of negative
statements were about issues. In addition, negst@atements are more likely to focus
on traits, compared to positive statements. Hezalitierence was much clearer with
18% of positive statements and 28% of negativestants focusing on traits.
Moreover, positive references are more than twsckkely to be about values (12%),
compared with negative references, which are vangly about values (only 3%).
Finally no difference was found in the likelihoofjpmsitive and negative statements

to be campaign-related, as both showed 29% protyatoildo so.

If the “causal” direction adopted for this hypotiseis not taken into account and the
mere co-occurrence is considered, some additiosgjlit is offered. The last column
of the table represents the levels of negativityfpeus category. According to it,
63% of issue-based statements are negative. Campajed statements are also

negative 64% of the time, and trait statements avere so, 73% of the time. The
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only category that escapes this tendency is theevadtegory; only 32% of such

statements were negative.

Therefore negativity, as manifested in the frorggsaof the four newspapers under
study, does not contribute more than positivityhte enrichment of the information
environment, by Geer’s standards. These findimg&dt, come in sharp contrast with
Geer’s findings. Not only is negativity in Greekwspapers not more likely to be
about issues, and therefore does not offer thectxgpe@mount of relevant information,
but also it is more likely to focus on traits. Tsaare not as helpful pieces of
information, according to the same argument, ang, ingfact, constitute mudslinging
in certain cases. Although the coding scheme doesapture the harshness of
negativity, and is, thus, unable to identify muaiging, the impression after the end of
the coding is that mudslinging does occur in Greekispapers during election
periods. As a result, it would be useful to inclsdeh measures in future research.
This has been done so far in Greece only in the chpolitical advertisements and
the findings showed that mudslinging does occuretlas well (Samaras 2008).
Although mudslinging is hard to capture, accordimfpis coding scheme, it

represented up to 16% of negative appeals (p. 09Y-2
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5. Conclusions and Discussion

This study attempted to offer insight to the questf negativity in Greek
newspapers during the election campaigns. By degjgncontent analysis of the
front pages of the most important newspapers, itagad to trace the tone of the
coverage and particularly the levels and specHitgpns of negativity that is likely to

be received by the public.

First, it was found that newspapers, contrary éekpectations set by the modern
journalistic standards, do not abstain from offgravaluations, both on their own as
well as evaluations by politicians. In fact, theg enore likely to offer evaluations
than remain neutral. In this respect, it has b&éews that Greek newspapers are
actively involved in the campaign and do not adopassive stance. Furthermore,
these evaluations clearly tend to be more negéieae positive, which results in high
levels of negativity during the election periodeeTexact levels still have to be
further investigated, because in the two periodswere studied in this paper, the
pattern was not stable. An interesting findinchsttnewspapers are more likely to use
negativity directly, through the pen of the jouislinstead of conveniently
reproducing negative statements by politiciangidneral, the low rate of neutrality
has to be put into perspective and points to questibout the type of Press that is
desirable in modern societies: a press that toie®mmunicate its opinion to the
public, or a Press that abstains from doing so?0bweous choice would be to vote
for neutral Press, but in the marketplace of ideasilitant” Press might also
contribute to the democratic debate. As far astigfyain newspapers is concerned,

its high levels make the future investigation efeffects more pressing. The much-
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discussed demobilizing effects and the rise oftjgali cynicism should be put in the
epicenter. Another interesting finding that migktuseful for students of effects is
that negative statements were not found to enjegtgr visibility than positive

statements. Therefore, negativity is not beingaligu’promoted”.

Second, newspapers do not go negative to all drectDue to the two-party system
context, they almost exclusively “reserve” theigatvity for the two major parties,
PASOK and ND. Then, depending on their own afiitiaf under conditions of press-
party parallelism, they mention the affiliated part a positive way and attack the
opponent party. This comes as a confirmation ferdlaims of press-party parallelism,
by means of studying the actual content of the peyesrs. This is an important
contribution because in the literature parallelisaften measured by combining
newspaper use patters with party identificatiothefreaders. Although the latter is a
convenient measure for parallelism it focuses estely on the reader. Only by

studying the content is it possible to accuratelfedt the parallelism of newspapers.

Third, the tendency of newspapers to go negatwernd the opponent is higher when
their affiliated party is a challenger during tesction period. This pattern was
confirmed in both election periods, despite thahdaatured different challengers
and therefore the roles of newspapers were switdhe2D04, pro-PASOK
newspapers (challenger status) were more negatierds ND than pro-ND
newspapers were towards PASOK. In 2007, it waptbeND newspapers

(challenger status) who took the lead of negativity
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Fourth, the content focus of negative statementewmspapers does not follow the
same path that negativity in party ads is thougtoliow. Negative party ads are
expected to be rich in issue-related content. Bhilse type of content that is
considered beneficial to the voters and, as a cuesee, to the political outcome. If
voters are aware of the policy issues that difféa¢en the candidates, they are thought
to have the necessary criteria to make an infordesision at the ballot box.

However, negativity in Greek newspapers was natddo be richer than positivity in
terms of issue-related content. There was simialability for positive and negative
references to focus on issues. In addition, negaéferences are more likely to focus
on party or character traits, a tendency that msicered anything but beneficial for

the democratic process.

However, this study also has limitations. The @atadrawn from the front pages, but
it is certain that a lot of relevant content appean the later pages of the selected
newspapers. The fact that those pages could nmef the study demands careful
interpretation of the results. In spite of thag ffont page is the most representative
part of a newspaper, and the findings might nahfieenced if the whole newspaper

were to be studied.

Also, while the sample includes the dominant newsps it inevitably excludes
others. This choice was made in order to haveanbat sample between the two
major party preferences, but there are other hidlimg newspapers such as To Vima
and Ethnos, both considered pro-PASOK which shbaldtudied in the future. In
addition, the sample does not include newspapedgfefent affiliations other than

pro-PASOK and pro-ND. Although these parties dongr@reek politics as much as
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the selected newspapers dominate the Greek Pnegsarte not the only parties in
Greece. This point is becoming more important noat the dominance of the two
titans of Greek politics is questioned. If the ajgpérise of the importance of smaller
parties persists, then newspapers supporting fherses may also gain in importance
and increase their market share to the detrimebigohewspapers. Such a
development could make the inclusion of those napsps necessary in future
studies, because they would be read by more pdepténstance, the Coalition of the
Radical Left (SYRIZA) received 27% of the votedlie June 2012 election. There is
a leftist newspaper (Avgi) considered to be pro-8/R If SYRIZA keeps its
popularity, then the sales of Avgi might rise atsdimclusion could become necessary
in similar studies. Finally, if the two major padikeep decomposing, it is also
probable that the existing newspapers will actuelignge their stance towards their
traditional affiliated parties, in order to survivethe market. Two possibilities would
be presented in that case: first, newspapers @othldr moderate their party
parallelism by adopting a more neutral or more lpgéi-or pro-Right stance. Second,
they could change their affiliation. A very strigiexample for the latter possibility,
which has left many readers wondering, is the napspAvriani: a well-known
conservative newspaper that has always praisechBi®devoted several frontpages
praising SYRIZA since June 2021t appears to be “riding the wave” and remains to
be seen whether such behaviour will find imitattinsis changing the Greek press

environment.

3 The most astonishing front page was from 13/06220ith the main title reading: “The only hope

for Greece is the leadership of Alexis Tsipras”riAmi suggested that Tsipras would mark the dawn of
a new era and likened him to leaders as Tayip Endegd Viadimir Putin and how they changed their
countries. The newspaper’s stance took the redgesarprise, given that on 05/05/2012 its frontgpag
read: “Samaras is the only guarantee of stabilifyie newspaper added that Samaras would be the one
to protect Greece from bankruptcy. This is a factied case of “schizophrenic behaviour” by a
newspaper and should not be seen as a rule, Awery good hint to the changes taking place in the
Greek Press.
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In addition, the time frame of this study presémtstations. The use of two election
periods was enough to answer the questions askaagtiout, but the findings cannot
be easily generalized. When a pattern is similavéen the two election periods then
it provides some confidence that it may be stablg.when a pattern breaks between
the two periods, then it becomes hard to say wbiche two findings is closer to the
truth. Therefore, a longitudinal analysis is deemedessary if the findings of this

study are to be further investigated and clarified.

As far as the coding procedure is concerned, thidysdoes not address the harshness
of the tone. It classifies statements as positagative or neutral, but does not answer
to the questiomow positiveor how negativea statement is. This is not uncommon, as
most studies do not address it either, but givahttie literature on negativity keeps
expanding, and questions are being answered, guimgnore detail is necessary in
order to gain a better understanding of the charatics and potential effects of
negativity. All the more so, since extreme neggativvommonly known as

mudslinging, is suspected to have stronger negaffeets on the public. Still, given
that this is the first study of negativity in Greeéwspapers and does not address
effects, the absence of such a measure is not@ardlidem. However, future studies

could consider adding it, especially in case thagythe effects of negativity.

This study has accomplished a first step towardsecting negativity and press-
party parallelism in newspapers in Greece. Theisteppdest, due to the focus being
put on only two election periods. With a largeriscstudy, the patterns identified in
this study might be put to perspective and testettiér. For reasons that remain

unclear, the actual content of newspapers in Greasaot been studied so far in the
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context of election campaigns. Although some redehas been conducted on party
advertisements (Samaras 2008) and television newsage (Tsirbas 2007),
newspapers had been so far largely neglected. Hibpehis study will constitute a
stimulus, a starting point for further researchmemwspapers, because, regardless from
the decline in circulation, they remain prominectbas in the political process and

enjoy greater visibility than sales figures suggest

Last but not least, this study could be replicateother countries that are considered
to have high levels of parallelism, in order to gare the findings and see whether
newspapers have similar tendencies towards expgessialuations and whether these
evaluations are mostly positive or negative. Moegpthe conditions under which
these evaluations become more negative, such af#fienger status, as well as the
issue-based focus of negative evaluations shouidvestigated. Countries that are
classified under the “Mediterranean Model” of Haliind Mancini (2004) - Spain,
Italy, Portugal and to a lesser extent France beaseen as the most relevant cases to
study. However, this does not exclude comparativeies of newspaper negativity
between countries with high and low parallelisnraRealism is not limited in the
Mediterranean. Hallin and Mancini suggest that Nem European countries
(“Demaocratic-Corporatist Media Model”) also havegkelism, but in a more

moderate form.

Finally, the perspective offered in this study,tt®ating newspapers as conscious
political actors rather than simple news media, thiedadoption of hypotheses that
have been used to study candidate behaviour ceutduseful way to find out

whether, and to what extent, newspapers followstitee principles as parties and
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candidates when they go negative. If they do het it might as well constitute a
means to identify other patterns of negativity @selusive to newspapers. Such
knowledge could be gained by cross country compa&ratudies and comparisons

between parties/candidates on the one hand angapess on the other.
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Appendix 1: Newspaper formats and visibility

These are the two types of newspaper formats iedlirl the study. Ta Nea (first
picture), Eleftherotypia and Eleftheros Typos aréabloid format, while Kathimerini
(second picture) is a broadsheet. Kathimerini negits format and is considered a
high-quality newspaper, while the others gradusi§tched to the tabloid format.
Such a difference justifies the greater numbeetdrences found in Kathimerini's
front pages.
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Visibility

This is how a typical street kiosk looks like ineBce. People stop by and read the
front pages to get the news, but not everyone thg/actual paper. In fact, it could be
argued that most of them do not. Such practicdigsthe selection of front pages for
the analysis, because their “target group” is ubtiedly bigger than the number of
people who buy the newspapers.
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Appendix 2: Individual contingency tables per newspper from Hypothesis 1

(Tone — Target)

Tone by target for Eleftherotypia

Targe
Tone PASOK (%) ND (%) Total
Positive 84 (85) 12 (7) 96 (36)
Negative 15 (15 159 (93 174 (64
Total 99 (100) 171 (100) 270 (100)

Note: There was a significant association between Elgftlgpia and the tone employed towards

different targetg? (1,n=270) = 162.38p < .001, Phi =.78

Tone by target for Eleftheros Typos

Targe
Tone PASOK (%) ND (%) Total
Positive 2(2) 83 (87) 99 (49)
Negative 97 (98) 13 (13) 96 (51)
Total 99 (100) 96 (100) 195 (100)

Note: There was a significant association between Elefth&ypos and the tone employed toward
different targetg? (1,n=195) = 137.91p < .001. Phi = -.85

Tone by target for Kathimerini

Target
Tone PASOK (%) ND (%) Total
Positive 15 (9) 75 (73) 90 (37)
Negative 61 (92 28 (27 189 (63
Total 176 (100 103 (100 279 (100

Note: There was a significant association between Katthinhand the tone employed toward different
targetsy? (1,n=279) = 119.98p < .001. Phi = -.66
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Tone by target for Ta Nea

Target
Tone PASOK (%) ND (%) Total
Positive 78 (99 22 80 (42
Negative 1(1) 111 (98) 112 (58)
Total 79 (100) 113 (100) 192 (100)

Note: There was a significant association between Tadxeahe tone employed toward PASOK and
ND »2 (1,n=192) = 175.89p < .001. Phi = .97.
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Appendix 3: Codebook

The unit of analysis is the individuadferenceor statementA reference can be
contained in a sentence and provides a reasortéceitber for or against someone.
References containing praise or criticism towargsléical actor will be included in
the coding, while statements containing no evabdmawill not. In most cases, appeals
target a party or person based on what it is (opt} e.g. responsible, honest,
competent, has done (or has not done) e.g. fighigtion, improve the economy,

will do (or will not do) e.g. lower taxation, pron@social state. For each appeal
gualified for coding, the procedure should incltide elements described below.

1. Appeal Number

Every reference will be given a unique numberhmform of n.n.n. The first digit
represents the election period (1 for 2004 and 2009); the second digit represents
the newspaper (numbers 1-4 — see “Newspaper Nathe jhird digit(s) represents
the counting number. Thus, for t8" coded appeal dfathimerini , in thesecond
election period under study, the unique numberlpéll2.3.20

2. Newspaper Name

For every coded reference, include the name ofighespaper where it was taken
from. Newspaper names have been attributed nunalsessen in the list below. Enter
the corresponding number:

1 = Eleftherotypia

2 = Kathimerini

3 =Ta Nea

4 = Eleftheros Typos

3. Date

For every reference, code the date of the issueenheras found. The form should
be dd.mm.yy

4. Visibility — title or text

Is the reference situated in a title or in the agganying text? In case a statement is
in itself a news story (often encountered in tadddi code as 1.

Code 1 if statement is situated in a title or digboti
Code 0 if statement is situated in the accompany@Ery
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5. Visibility — top or bottom

Is the reference situated in the top half or thiéddno half of the front page?

Code 1, if statement is in the top half.
Code 0, if statement is in the bottom half.

So long as the reference starts in the upper h#fieopage, it should be coded as 1.
This applies mostly in the case of main titles viaif characters, often occupying a
space in both halves simultaneously.

6. Source

Who appears to speak in the statement or referdhite® a quotation or paraphrase
of an actor’s words, then the actor (person ornypatiould be considered the source
of the statement. If the statement is not attrihitea source, the newspaper will be
coded as the source.

Code 1 if the source is the newspaper
Code 2 if the source is PASOK Leader
Code 3 if the source is PASOK member
Code 4 if source is PASOK party

Code 5 if source is ND party

Code 6 if source is ND Leader

Code 7 if source is ND member

Code 8 for Other leader

Code 9 for Other party

Code 10 for “Other”

7. Target

Who is the reference being directed at? In othedsjovho does it criticize or praise?
The name or position of the target must be preseiie appeal, or result from the
context in an undisputable way. In case the cabistie target, enter the
corresponding party code. In case of doubt, codetasr”.

Code 1 if the target is PASOK Leader
Code 2 if the target is PASOK member
Code 3 if target is PASOK party

Code 4 if target is ND party

Code 5 if target is ND Leader

Code 6 if target is ND member

Code 7 for established parties (general)
Code 8 for Opposition (general)

Code 9 for Other leader

Code 10 for Other party

Code 11 for “Other”
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8. Tone

What is the tone of the statement? Does it endmrseéticize its target? Positive
appeals are those who contain praise toward thettawhile negative appeals contain
a criticism. The criticism must be explicit or aabkt obviously implied. Coders should
not speculate about the tone. It is also impomahto let a newspaper’s perceived
affiliation influence the coder’s judgment. If tleeis no criticism or endorsement, or
in case of uncertainty, then code as 3.

Code 1 if statement is positive
Code 2 if statement is negative
Code 3 if statement is neutral

9. Focus

What is the focus of the statement? A statemenfaaus onissuege.g. the economy,
welfare state, foreign policy, crime, corruptioparty or person traitge.g. ideologies,
integrity, experience, affiliationsyalues(broad themes like prosperity, hard work,
hope, freedom, society, future, family, justicexampaign-related events and
performancge.g. opinion polls, public speeches, strategipsculation, the “game”)

Code 1 if statement is about an issue

Code 2 if statement is about a trait of a persopaoty.
Code 3 if statement is about values

Code 4 if statement is about a campaign-relateid top

In order to respect earlier established codingrseise mostly relying on a three-way
categorization into issues, traits and values etlvasegories will be prioritized. This
means the coder must first verify whether the appea be classified in one of the
three categories. For appeals making referencarnpaign-related issues, but do not
contain any of the elements that would make itadsased, trait-based or value-based,
a separate category has been created.

The category oftampaign-relatedappeals serves to separate these appeals from the
real-life political issues that are addressed @etection campaign coverage. An
example of such an appeal: “Karamanlis [gave dptsrecked’ interview on MEGA
channel” (Ta Nea, 11/09/07) ex2: “Karamanlis plaige and seek with his candidate
MPs” (Ta Nea 09/09/07) This is not a policy issudevant to the public, but an

appeal obviously limited within the election camgracontext.
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